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The Fourth Bicocca Intercultural Day took place the 26t May 2016
to promote and consolidate the sharing of experience in the field of
intercultural education. For the first time, a call for papers has been
sent out and more than 150 people worldwide attended the call.
The scientific committee selected 65 papers published in the free
ebook with the proceedings of the congress.

Workshops and debates on the subject “Building Bridges: The
Intercultural Education in the age of resurgent fundamentalism”
took place in Bicocca University from 09:00 until 19:00. Over 1000
participants listened to speakers from institutions, teachers,
representatives of civil society, sociologists, anthropologists and
social entrepreneurs.

Inthe main session, official speeches were addressed by the
University Deputy Rector, the High Representative of UNAOC,
Nassir Abdulaziz Al-Nasser, Bill McAndrews, Vice President
Corporate Communications strategy, Corporate and market
communications, Sergio Solero President BMW ltaly, Alessandro
Baricco writer and Lucio Caracciolo Expert on Geopolitics.

Page 2



4t Bicocca Intercultural Day | AK-1-EU-IT 107/06/2016 Page 3



4t Bicocca Intercultural Day | AK-1-EU-IT 107/06/2016 Page 4



4t Bicocca Intercultural Day | AK-1-EU-IT 107/06/2016

Over 1000 Participants
150 Associations

1 bilingual ebook with
proceedings

More than 500 pages

50 media attending at dinner
and congress

30 clippings and 1 Breaking
news so far

More than 500,000€
Advertising Value Equivalent
generated

Over 6 Million readers
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BUILDING BRIDGES: PRESS CLIPPING.

BMW A GLOBAL COMPANY WORKING ON INTERCULTURE.
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Intercultura. «Aziende multinazionali
come scuola di dialogo e convivenza»
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BUILDING BRIDGES: THE CONTRIBUTION OF BMW AND
UNAOC IN CREATING BRIDGES AMONG CULTURES.
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“Iconfini devono diventare ponti”
AMilano-Bicocea il monito dell Onu
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Costruire ponti e strategico in un contesto sociale
che cambia, fatto 41 nuowi conflitt e vecchi
confini. Il contributo Ji BR 1talia e Unaoc alla
quarta giornata interculturale della Bicocca
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BUILDING BRIDGES: THE INTERCULTURAL UNDERSTANDING

AT THE AGE OF SOCIAL MEDIA.
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Live Twitting and Facebook coverage.
More than 30,000 people following
the project and many positive
comments after the event.

The congress and BMW commitment
were reported in many websites
belonging to ONG and social
entrepreneurships.
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#BuildingBridges:

IV Giornata

Interculturale

Bicocca

Twitter, Instagram, Facebook
lintercultura targata Bicocca

sta spaccando internet

Page 8

ITHE_e



	Diapositiva numero 1
	Building bridges: the idea.
	Building bridges: 30 editors in chief and top media attended the dinner. PHOTO IMPRESSION. 
	Building bridges: MORE THAN 1000 PEOPLE ATTENDED THE CONGRESS. photo impression.
	Building bridges: over 1000 participants, �50 speakers, 65 contributors, 150 ASSOCIATIONS.
	Building bridges: press clipping.�BMW a global company working on interculture.
	Building bridges: the contribution of BMW and UNAOC in creating bridges among cultures.
	Building bridges: THE INTERCULTURAL UNDERSTANDING AT THE AGE OF SOCIAL MEDIA.

